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3Brand Design Manual-Introduction Introduction

The brand design is more than a logo: it consists of characteristic elements such as colours,
typefaces and a structure to help layout pages: the grid. 
Only the combination of all these elements will result in optimum brand recognition.



4Brand Design ManualInterreg NEXT brand -1.0



51.1

1.1

Brand Design ManualInterreg NEXT brand

The new brand is designed to provide easily 
recognizable identity which is part of whole system 
spanning various EU initiatives.

In order to keep clarity of the communication and 
coherence with other parts of design, the project relies 
on typographic solution.
The following pages outline a few simple rules
for using the brand. Please take time to understand how 
to apply these rules so the brand always appears clear 
and consistent.
The logotype consists of the following elements:
- the EU emblem
- the statement 
- Programme name

The elements of the brand represent a unit which

The composition of the brand elements follows

provided and do not try to recreate
or modify the brand in any way.

Programme name

Logotype

EU emblem statement

Structure and
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by brand manual for Interreg initiative.  
For more information, check base document.

FLAG 

height and placement of all other elements. The width 
of the EU emblem is proportional to its height at a 
ration of 3/2 and such proportions may never be 
changed. 

STATEMENT 
The statement “Co-funded by the European Union” 
must be positioned to the right of the 
EU emblem and broken into 2 lines with 

Union” on the second. The statement 

NEXT with rogramme name must be written 
in 1 line.
The name NEXT is with the height of its letters 
matching the height of the lowercase “e” in the Interreg 
logotype.
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of the custom area. The lighter shade of blue used in 
the Interreg logotype is also used for the bottom part 
of the NEXT in an inverted elyptic wave movement. 
Programme name must be placed to the right of the 

letter of each country composing the name written in 

The letter spacing for all programme names is always 1 
unit of kerning and never condensed or expanded. 

SPACING 
The space between the Interreg and the EU emblem 
equals 1 “u”. 
The space between the EU emblem and the statement 
equals ½ “u” - not including 
the white border. 
The space between the NEXT with programme name 
and the Interreg equals 1 “u”.

A clear space of at least 1 “u” in height and width must 
remain around the brand. Within this area, no other 
graphic elements or logos may be placed. 
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STATEMENT 
The statement “Co-funded by the European Union” 
must always be written in Arial Bold.

NEXT
The name NEXT is written in Montserrat Bold and 
uppercase.
The lighter shade of blue used in the Interreg logotype 
is also used for the bottom part of the letters in an 
inverted elyptic wave movement. 

Programme name is written in Montserrat Bold. 
each 

country or region composing the name written in 

The letter spacing for all programme names is always 1 
unit of kerning and never condensed or expanded. 
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version of the logo respects the same 
proportional rules as its unilingual version: 
distance between country names is equal to the 
one base unit to 
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Possible iterations for the logo:

- color version with countries and statement in English
- color version with countries and statement 

in Polish and Ukrainian
- color version with countries and statement 

in Polish and Ukrainian respectively
- achromatic version with countries and statement 

in English
- achromatic version with countries and statement 

in Polish and Ukrainian
- achromatic version with countries and statement 

in Polish and Ukrainian respectively

All approved versions are exclusively horizontal.
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The brand colours are derived from the EU main
corporate colours and must not be changed.

Programme brand’s visual identity and should be used 
as main colours in all communication materials.  
The Yellow can be used sparsely as accent colour.

PANTONE
Spot colours

CMYK
Process-colour printing C = Cyan, M = Magenta, 
Y = Yellow, K = Black 
(Cyan / Magenta / Yellow / Black)

HEX 
System similar to RGB, however with gradations from 
“00” to “FF” (hexadecimal) per channel. 
This system is preferably employed for designing 
websites

RGB 
Colour sample for monitor display with 256 gradations 
per channel R = Red, G = Green, B = Blue 
(Red / Green / Blue)

Colors1.2

1.2 Colors

Pantone

CMYK

HEX

003399

RGB

Pantone
CMYK
HEX  000000
RGB

Pantone
CMYK
HEX
RGB

Pantone

CMYK

HEX

RGB

Pantone

2716

CMYK

HEX

RGB
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The standard brand is the full colour version

Ideally the brand should be used on white or light 
backgrounds only.
If the brand needs to be placed on a dark background, it 
must be in a white rectangle, with its size matching 

“If there is no alternative to a coloured background, 
put a white border around the rectangle, the width of 
the border being 1/25th of the height of the rectangle”.

Correct use of the brand1.3

Correct use of the brand
- color logo

1.3



14Brand Design ManualInterreg NEXT brand

When using a white background box is not possible 
due to space restrictions, context, or because it would 
cover an important element of the background image, 
you may use a white & colour version. In that case, the 
logotype, EU emblem border and statement must be in 
white using the following colour codes:

Colour White 
Pantone / 

The size of the EU emblem border must be 1/25 of the 
height of the emblem.  

Correct use of the brand1.3

Correct use of the brand
- color logo

1.3
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For single colour reproductions, when absolutely 

document, a monochrome version  
of the brand should be used. This version should only 
be used whenever full colour is not available. 

The rules for applications on light vs dark background 

the brand preferably being placed in a white rectangle 
whenever used on dark or busy backgrounds. 

- The EU emblem must be applied with a black or 
white border measuring 1/25 of the height of the 
rectangle. 

Correct use of the brand1.3

Correct use of the brand
- achromatic logo

1.3
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Preferred display of the logo: 
- achromatic version should be used only if technical 
conditions does not allow otherwise

Alternatively:
- if using a white background box is not possible due to 
space restrictions, context, or because it would cover 
an important element of the background image, 

In that case, the logotype, EU emblem border and 
statement must be in white.

Correct use of the brand1.3

Correct use of the brand
- achromatic logo

1.3
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Base logo should not be:

in case of printing 

in case of screen display 

Bilingual logo should not be:
- smaller than 15 millimeters in height 

in case of printing 

in case of screen display

All logo elements must be readable.

Correct use of the brand1.3

Correct use of the brand
- size

1.3

10 mm 100px

10 mm 100px

15 mm 150px

15 mm 150px
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Logo Interreg NEXT Poland Ukraine cannot be 
changed in any way:

slanting, outlining, recoloring, rotating or otherwise 

The vertical version of the statement positioning
provided by the European Commission in its March 

funding does not apply to the PL-UA logo and shall 
never be used.
The statement should always be positioned to the right 

1.4

1.4 Incorrect use of the brand

Incorrect use of the brand
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1.4

1.4 Incorrect use of the brand

Incorrect use of the brand

Hicienda niminciisti venis aut 
plabor arum veles doluptatem vellati 
onsectaest et ilde 
porescia il il molorro odipid quia 
nonsequi omniminus es dicipic ipisti 
conseque id magnimi, comnima gnDo not use outlines around the brand.

Do not use the brand in body text.  
Instead, in body text, use just the word  
Interreg set in the font of the body text. 

at any time.
possible. White backgrounds should be preferred

Avoid coloured backgrounds as much as 
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Project acronyms/logos are not a part of the Interreg NEXT 
Poland  Ukraine logo but rather should be considered as an 
annexed element. As such, the PL-UA logo should always
appear any time the project name/acronym or logo is used.

Projects are free to develop their own logo. Alternatively, 
they should simply use their acronym written in 
Montserrat Bold in the colour of their priority. 
The project name cannot exceed the width of the custom 
area as described below. Additionally, the font size should
not be bigger than 1 “e” nor smaller than ½ “e”. In both 

In the event that the acronym cannot be written in 1 line 
within these limitations, it can be broken into 2 lines.

equivalent to the width of the Interreg logotype and 

HEIGHT: its maximum height is equivalent to the height of

The standard placement for project names/logos is below
the PL-UA logo, separated by a thin straight line. The 

corner of the custom area. 

2.1 Typeface and style

Typeface and style2.1Project logo
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Alternatively, project acronyms/logos can be 

as long as the two are separated by a thin straight 
line and that it respects the minimum margins 
established on each side of the line. 

Project acronyms/logos can never be positioned 
above the Interreg logo. 

When the project name/logo is placed to the right of 

of the custom area - with the baseline of the letters 
aligned to the baseline of the Interreg letters. 

right side of the custom area - with the baseline of the 
letters aligned to the baseline of the Interreg letters. 

DEFINING THE LINE 

to separate the PL-UA brand from the project name. 
This line is positioned exactly 1 “u” below the PL-UA 
brand and 1 “u” above the project custom area. It 
covers the entire width of the brand, not including the 
margin areas. 

2.2 Positioning

Positioning2.2Project logo

½ e

½ e

½ e

½ e

B
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The bilingual version of the logo respects the same
proportional rules as its unilingual version. The rule

name. Should you need the project logo in various
languages, create a separate logo for each language.

2.2 Positioning

Positioning2.2Project logo
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The generic typeface for all applications, from

It has a neutral yet friendly appearance suitable
for all applications while its wide variety
of weights and styles makes it very versatile.
It was optimized for print, web, and mobile
interfaces, and has excellent legibility characteristics 
in its letter forms.
The following rules apply for all print publications and 
stationery applications.

Primary typefaces:
Open Sans

3.1

Typefaces3.1Typefaces

Headline 1
Open Sans Bold
20/24

Headline 2
Open Sans Bold
12/16

Headline 3
Open Sans Bold
8/12

Headline 4
Open Sans Semibold
8/12

Text body
Open Sans Regular
8/12

Quote/remark/emphasis
Open Sans Italic
8/12

Footnote
Open Sans Italic
6/8

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn
1234567890
!@#$%^&*()
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The following rules apply for all print publications and 
stationery applications. 

Secondary typeface:
Vollkorn

3.2

Headline 1
Vollkorn Bold
20/24

Headline 2
Vollkorn Bold
12/16

Headline 3
Vollkorn Bold
8/12

Headline 4

Text body

Quote/remark/emphasis
Vollkorn Italic
8/12

Footnote
Vollkorn Italic
6/8

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn

ABCDEFGhijklmn

ABCDEFGhijklmn
1234567890
!@#$%^&*()

ABCDEFGhijklmn
1234567890
!@#$%^&*()
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These fonts must be used following the same rules as 
stated on page 25.

Alternative typefaces3.3

Alternative typefaces3.3

Typefaces

Open Sans Bold

Open Sans Semibold

Open Sans Regular

Open Sans Italic

Arial Bold

Arial Regular

Arial Italic

Vollkorn Bold

Vollkorn Italic

Georgia Bold

Georgia Regular

Georgia Italic
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used together for better or diverse aesthetics.

also play with the font sizes and font weights.

Typeface combinations3.4

Magnatenet ut vel iur, sanisquis vit esequos explati dolupta 
turesti alicienet dolorio nsequis sitatate velit, simus aut quiati 

odisque veruptiam que et vel ma qui acim doloreperci occus 
re, quatus atium quas pe essuntia vollorem faccum eat dolore 
aut quo mi, optae nusamus prat parum eatempe lestiam 
aboriorpos eost doluptae volorecus, cum quia nem aut ulla 
eossim conse cum voluptas aut hiciatur? Ihicium eum quaecti 
ostrunt emporem oluptis explite volupta ectore nestius, nim 
doluptatem eos aut magni sequi dolest facil expeles equias 
soluptaquost est quam harundae re nos quam cum estioriae 
vollit.

Magnatenet ut vel iur, sanisquis vit esequos 
explati dolupta turesti alicienet dolorio 
nsequis sitatate velit, simus aut quiati sit 

que eium unt odisque veruptiam que et vel 
ma qui acim doloreperci occus re, quatus 
atium quas pe essuntia vollorem faccum 
eat dolore aut quo mi, optae nusamus prat 
parum eatempe lestiam aboriorpos eost 
doluptae volorecus, cum quia nem aut ulla 
eossim conse cum voluptas aut hiciatur? 

Magnatenet ut vel iur, sanisquis vit 
esequos explati dolupta turesti alicienet 
dolorio nsequis sitatate velit, simus 
aut quiati sit es velenis doloribusda 
doluptatur? Optiunt que eium unt 
odisque veruptiam que et vel ma qui 
acim doloreperci occus re, quatus atium 
quas pe essuntia vollorem faccum eat 
dolore aut quo mi.

LIQUAEPED QUOS ASSUM ULLORIO

Liquaeped quos assum ullorio

Liquaeped quos assum ullorio

LIQUAEPED QUOS ASSUM ULLORIO

Typeface combinations3.4Typefaces
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4.1 Colour use

Pantone 376 C
CMYK
HEX  9ACA3C
RGB

Environment

Pantone 1375 C
CMYK
HEX
RGB

Cooperation

Pantone 7418 C
CMYK
HEX
RGB

Health

Pantone 582 C
CMYK
HEX  817C24
RGB

Borders

Pantone 645 C
CMYK
HEX
RGB

Tourism

Pantone 2582 C
CMYK
HEX
RGB

Acces ibility

The colour scheme was developed to label the priorities 
clearly. 

The colours were chosen to create a harmonic system 
with colours that match each other and provide good 
contrast to the central brand and brand colours of 
Interreg NEXT Poland  Ukraine. 

PANTONE
Spot colours

CMYK
Process-colour printing C = Cyan, M = Magenta, 
Y = Yellow, K = Black 
(Cyan / Magenta / Yellow / Black)

HEX 
System similar to RGB, however with gradations from 
“00” to “FF” (hexadecimal) per channel. 
This system is preferably employed for designing 
websites

RGB 
Colour sample for monitor display with 256 gradations 
per channel R = Red, G = Green, B = Blue 
(Red / Green / Blue)
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The icons were designed to work well together
as a series, using similar iconography, forms
and line weights.
The standard use of the icons is in the colour
of the priority it represents.
These icons can be used either with a transparent
background or a white background. If used with
a transparent background, they should only be
placed on white or clear colours. When placed
on dark colours, graphic background or images,
the icons must be used with their white
background or negative form.

Policy Objectives Standard Icons4.2

4.2 Standard icons
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The icons were designed to work well together
as a series, using similar iconography, forms
and line weights.
The standard use of the icons is in the colour
of the priority it represents.
These icons can be used either with a transparent
background or a white background. If used with
a transparent background, they should only be
placed on white or clear colours. When placed
on dark colours, graphic background or images,
the icons must be used with their white
background or negative form.

Policy Objectives Standard Icons - monochrome4.3

4.3 Standard icons 
- monochrome
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4.4

Icon variants - vertical

Icon variants - vertical

can be added. 
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4.4

Horizontal version of icons.

Icon variants - horizontal
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The appearance of a brand varies greatly according
to the medium it is used in.
Therefore, minimum sizes for print, screen and

The width used to calculate the dimensions and
positioning of the brand is the width of the Interreg
logotype + EU emblem - not including the
statement nor the margins.
The brand should not be used in any size smaller

MEDIA

Positioning

PositioningCorrect use of the brand 5.1

5.1

38,1 mm52.5 mm
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Default position for logo should be top of the page, with 

apart from the edge. 
Margin for logo should never be smaller than width of 

Suggested distances: 

of the width of the document, excluding designs with 
centered presentation

there is not enough space for clear presentation, on the 
margin line.

Positioning

PositioningCorrect use of the brand 5.1

5.1

> y

> yx

y
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The three constant rules, size of the brand, size of the

formats and supports other than A4.

2. Divide it by 4 and round the number obtained
down to the closest integral number considering a

resulting width of the EU emblem.
4. Apply the same width to your margins, both
horizontally and vertically.

whenever necessary you can choose to position

you follow the rules for margins and dimensions.

Positioning

PositioningCorrect use of the brand 5.1

5.1
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Positioning

PositioningCorrect use of the brand 5.1

5.1
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Social media

Use one of these two options for your social media 
platforms: 
1. If the social media platform doesn’t allow for a 

use option 1 for your avatar, which includes the full 
brand. 
2. If the social media platform allows for a banner 
image, use option 2 for your avatar, with the Interreg 
logotype alone. This is permitted as long as you include 
the full brand in the social media banner image, as 
shown in the examples. 

Social mediaCorrect use of the brand 5.2

5.2
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4216+22+
Search Facebook

Follow

Search on Twitter

Interreg NEXT Poland - Ukraine

Interreg NEXT Poland - Ukraine

@interregNEXTPolUa

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam aliquip ex ea commodo consequat. 

560 Following 1,2 M Followers

300 posts

Everywhere
Joined May 8 of 2012

pl-ua.eu/

Tweets Tweets and replies Multimedia Likes

123 345 234 

Follow

Interreg NEXT Poland - Ukraine @interregNEXTPolUa • Jan 23 
Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam aliquip ex ea commodo consequat. 

Username
@Username

Follow
Username
@Username

Follow
Username
@Username

Show more

Show more

Maybe you like this

News

Type of News
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy.

Type of News
Lorem ipsum dolor sit amet, consecte-
tuer adipiscing elit, sed diam nonummy.

Home

Explore

Messeges

Saves

Lists

More options

Profile

Notifications

Tweet

Interreg NEXT Poland - Ukraine

Interreg NEXT Poland - Ukraine

480
posts

lorem ipsum

pl-ua.eu

5600
followers

8230
following

Environment Health Tourism Cooperation

Follow

lorem ipsum  | lorem ipsum | lorem ipsum
lorem ipsum | lorem ipsum

8:30

Interreg NEXT Poland - Ukraine
Public institution
39a Domaniewska street, 02-672 Warsaw, Poland

Add section MoreI am interested 

Contact Information

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam aliquip ex ea commodo.
Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam aliquip ex ea commodo.
Lorem ipsum dolor sit amet.

Search

Lorem ipsum dolor sit amet,  
sed diam nonummy.

Lorem ipsum dolor sit elit, 
sed diam nonummy.

Connect

Username
Lorem Ipsum Dolor

Follow

Lorem ipsum dolor sit amet, adipiscing elit, sed 
diam aliquip ex ea commodo consequat. 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam aliquip ex ea commodo. 
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Incorrect use of the brand
in social media

Incorrect use of the brand in social mediaCorrect use of the brand 5.3

5.3
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4216+22+
Search Facebook

Follow

Search on Twitter

Interreg NEXT Poland - Ukraine

Interreg NEXT Poland - Ukraine

@interregNEXTPolUa

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam aliquip ex ea commodo consequat. 

560 Following 1,2 M Followers

300 posts

Everywhere
Joined May 8 of 2012

pl-ua.eu/

Tweets Tweets and replies Multimedia Likes

123 345 234 

Follow

Interreg NEXT Poland - Ukraine @interregNEXTPolUa • Jan 23 
Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam aliquip ex ea commodo consequat. 

Username
@Username

Follow
Username
@Username

Follow
Username
@Username

Show more

Show more

Maybe you like this

News

Type of News
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy.

Type of News
Lorem ipsum dolor sit amet, consecte-
tuer adipiscing elit, sed diam nonummy.

Home

Explore

Messeges

Saves

Lists

More options

Profile

Notifications

Tweet

Interreg NEXT Poland - Ukraine

Interreg NEXT Poland - Ukraine

480
posts

lorem ipsum

pl-ua.eu

5600
followers

8230
following

Environment Health Tourism Cooperation

Follow

lorem ipsum  | lorem ipsum | lorem ipsum
lorem ipsum | lorem ipsum

8:30

Interreg NEXT Poland - Ukraine
Public institution
39a Domaniewska street, 02-672 Warsaw, Poland

Add section MoreI am interested 

Contact Information

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam aliquip ex ea commodo.
Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam aliquip ex ea commodo.
Lorem ipsum dolor sit amet.

Search

Lorem ipsum dolor sit amet,  
sed diam nonummy.

Lorem ipsum dolor sit elit, 
sed diam nonummy.

Connect

Username
Lorem Ipsum Dolor

Follow

Lorem ipsum dolor sit amet, adipiscing elit, sed 
diam aliquip ex ea commodo consequat. 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam aliquip ex ea commodo. 
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